· [bookmark: _GoBack]Wealth of people in community doing really good work; it happens at times in a vacuum with an inability to roll it out onto a larger venue.
· Re-engage with community partners – a theme noticed at multiple tables.
· Ensure the task force is made of up the diverse and well-informed members of the community.
· The Taskforce can be the connector for all the good happenings of the community – serve as a common link for members to learn about one another.  This will help out clients as well as help ourselves with resource knowledge.
· Visibility in media – Social Events with a figure head (an actor or someone who will appeal to the community) – branding and recognition.  Name/face on a purpose.  Billboards, other advertisements.
· Education – we do well, but are still challenged by this.  RE: taskforce efforts – many people at the table could not verbalize the mission statement.  Do we need a new mission statement to buy into?  
· Yin/Yang balance of being trauma informed, but still being able to speak out and address the issues.  We need a safe space for a true community collaboration.  
· Groups not represented – groups in the taskforce and external to the taskforce.  (Cultural, professional)
· How do we make ourselves relevant and how do we engage the partners who need to have a part of our efforts.  
· What we call ourselves is not engaging to the community.  DV piece may push people away as well as the force part.  Are we about healthy communities or healthy relationships?  And this relates to the mission/vision statement that needs to be redefined.  
· For DV shelters – do not screen out, but screen in. 
· TRAUMATIZED PEOPLE ASSUME THE WORSE IN SITUATIONS
· Look for outcomes that reflect the actions we take and render them to be effective.
· Once our house is in order, then look to engage community partners with educational efforts. 
· Political Advocacy – need for stronger advocacy.
· Recovery Oriented – healthy language, not refer to people as labels
· Respecting and honoring culture and different cultural aspects that are positive within our communities/society.  Highlight cultural positivity and infuse this into the theme of promotion of healthy relationships.  Focus on what’s right and build on this.  
